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[bookmark: _pvwt3mwx0gp9]How to Create a High Converting Bio for Your Dog Training Business
Optimising your Instagram, TikTok and Facebook profile



Your social media bio is one of the most important parts of your profile. When a potential client lands on your page, they decide within seconds whether you look credible, approachable and professional.

Your bio and profile image work together to answer one key question:

"Is this someone I trust to help with my dog?"

A clear and well structured bio can turn profile visitors into enquiries.


[bookmark: _cxacbckh3mpz]Platform Character Limits
Before writing your bio, it is important to understand the space available on each platform.
[bookmark: _mk9nlear0sk5]Instagram
· 150 characters in the bio field
· 64 characters in the name field

The name field should contain searchable keywords, for example:

· Dog Trainer | Hertfordshire
· Reactive Dog Trainer | London

This helps your profile appear in search results when people are looking for local trainers.
[bookmark: _96zf9u895kcg]TikTok
· 80 characters in the bio field

Space is limited, so your message must be clear and focused on the outcome you help people achieve.
[bookmark: _is66hvnwz9ep]Facebook Page
· 101 characters in the short description

Although you can add more detail in the About section, the short description should still clearly communicate what you do and who you help.


[bookmark: _k2fajv9vgywt]Step 1: Choose the Correct Account Category
Your account category helps social platforms understand your business and improves discoverability. Set your category to:

Dog Trainer

This improves:

· Search visibility
· Local discovery
· Professional credibility

Avoid categories such as Personal Blog unless this is a deliberate branding decision.


[bookmark: _m24091lt9k5]Step 2: Structure Your Bio Clearly
A strong bio answers five important questions straight away.

1. Who do you help?
2. What problems do you solve?
3. What makes you different?
4. Where are you located?
5. What should someone do next?

A simple five line structure works best:

	Line
	Purpose

	Line 1
	Your identity or mission

	Line 2
	The problems you help solve

	Line 3
	Your specialism or unique approach

	Line 4
	Location and service type

	Line 5
	A clear call to action



Keep your bio clean and easy to scan. Avoid long sentences or unnecessary filler words.


[bookmark: _uiz2dtbbw18u]Step 3: Focus on Outcomes
Dog owners are not searching for "training sessions". They are searching for solutions to specific problems. Focus on the results you help people achieve, for example:

· Calm walks
· Reliable recall
· Confidence around other dogs
· A peaceful home environment

Outcome focused messaging is far more compelling than simply listing your services.


[bookmark: _bm02shbtxcec]Step 4: Add Credibility
Trust signals reduce hesitation and help potential clients feel confident about getting in touch. Examples of credibility markers include:

· Professional qualifications
· Years of experience
· Number of dogs supported
· Recognised accreditations

One or two clear credibility indicators are usually enough. You do not need to list everything.


[bookmark: _px2cmdrmszoa]Step 5: Always Include a Website Link
Your bio should guide visitors to the next step. This could be:

· Your website
· A booking page
· An enquiry form

Make the path to working with you as simple and obvious as possible.


[bookmark: _adw41ctu3qy0]Choosing the Right Profile Image
Your profile image is the first visual impression of your brand. For dog trainers, a photo of you with a dog often builds more trust than a logo.

Best practice:

· A clear head and shoulders photo
· Natural lighting
· A simple background
· A friendly and confident expression

Avoid:

· Blurry or dark images
· Group photos
· Sunglasses

If you choose to use a logo, ensure it is simple and easily readable within a small circular crop.


[bookmark: _nu1j8b2mzb7]Bio Examples
[bookmark: _rl4w66dw9mt0]Reactive Dog Specialist
💛 Calm homes for reactive dogs
⚡ Behaviour transformation and confidence building
🐶 Puppy foundations that last
📍 Guernsey | Online and in person
👇 Apply to work with me
[Website link]
[bookmark: _46e0puxdaoi7]Results Focused Trainer
🎯 Reliable recall and loose lead walking
🔥 Reactivity rehabilitation programmes
🤝 Coaching owners as well as dogs
📍 Hertfordshire | 1 to 1 and online
👇 Start your journey
[Website link]
[bookmark: _n935wp1ad9h1]Puppy and Family Training
🌱 Raising confident, well mannered puppies
🐕 Recall, leadwork and scentwork
💬 Helping families build better relationships
📍 Classes and private coaching
👇 Book your space
[Website link]
[bookmark: _xxthjtiz272f]Behaviour Specialist
🧠 Behaviour and training specialist
⚡ Reactive and complex cases
📈 Structured transformation programmes
🎓 ABTC qualified
📍 UK | In person and online
👇 Apply to work with us
[Website link]
[bookmark: _7lajcwu2holy]Pet Gundog Training
🎾 Fun and functional pet gundog training
🎯 Recall, focus and engagement
🤝 Building calm teamwork between dog and owner
📍 Classes and private coaching
👇 Secure your space
[Website link]


[bookmark: _xa4w59h6tl9a]Final Profile Checklist
Before publishing your bio, confirm each of the following:

· Account category set to Dog Trainer
· Clear niche or specialism included
· Location included
· Outcome focused messaging used
· At least one credibility marker added
· Clear call to action included
· Website link added
· Professional profile image uploaded

When your bio and profile image work together, your profile becomes more than just a description. It becomes a conversion tool that turns visitors into enquiries.
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